Real Time
Store Monitoring

and Insights

In Store Conversion Funnel for

Technology Enabler Conversion Rate

Video/Thermal Imag!ng Footfall 2800 100%
based People Counting
Beacon/Sound based
(App Installed Count : Known + Engage-a o][2] 1700
Anonymous Customers)
Beacon/Sound based T
(Known Customers) Idenhﬁed 1480
Beacon/Sound based
(Engagement Notifications delivered) Reached 1 3 OO 46%
Mobile App Analytics
(Notifications clicked on or Favorited/ Subscribed to) Engaged 1 150
PoS (Transaction count ) Purchased 800 + 11 100
(Anonymous customer purchases)
Facebook/ Social Media/ Exit Survey .
(Reviewed Product/ Liked/ Provided positive Feedback Liked 400
Net Promoter Score)

In Store Conversion Dashboard : Multi-Dimensional Drill-down Views

Location View Time View Demographic View
National Level, Region Level, Store Monthly, Weekly, Daily, Within a Day, Gender, Age/ age group
Level, Department / Bay Level View Within an hour
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