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CUSTOMER CENTRICITY
Case Study: Beverages- Social Applications & Gamification
Solution

Happiest Minds built a gamification engine
for a leading beverage and lifestyle based
MNC to improve user engagement and
gaining customer insights by leveraging
gamification data

One of the largest beverage & lifestyle company based out of India with revenue
>USD5bn

Business objective

e Revamp the existing website into a publishing platform and engage readers
with fresh content

o Develop strategies for rich customer conversations & build a vibrant
community

e Drivecustomer loyalty & engagement on the website

Business objective

e Builtcustomized gamification engine, leveraging Happiest Minds IP 2. wujal
e Provided APIs for easy integration with the website
e SmartAnalytics with reporting on gamification data

e  Developed strategies for rich customer conversations & build a vibrant ‘
community B '

Business Benefits

e Increased user engagement and stickiness leading to a vibrant user
community Brisanind

e Improved user insights from website through analytics

e Drovecustomer loyalty & engagement on the website
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MARTECH: Transforming Marketing through Technology


http://www.happiestminds.com/services/it-services/social-computing/gamification
http://www.happiestminds.com/blogs/customer-loyalty-for-the-digital-enterprise/



